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Th D t Vill D l tThe Downtown Village Development 
Corporation (DVDC)

• Incorporated in 2003

• Not for profit corporation• Not-for-profit corporation

• Volunteer Board of Directors

• Establishes priority projects and creates 
collaborative partnerships for implementation.

• The Corporation’s overarching goals are 
residential and business attraction, as well as 
urban intensification.



DVDC’s Approach

• Addresses gaps in the existing delivery of 
services i.e. the lack of a business and 

id ti l i t t tt ti t tresidential investment attraction strategy. 

• Complements the interests of Downtown 
Sudbury (BIA) the City of Greater Sudbury   
and GSDC.

• Builds public/private partnerships to generate 
new revenue for downtown revitalization.



Accomplishments

St t D i P j t Ph I d II• Streetscape Design Project - Phases I and II

• Financial Incentives Pilot Project

• New Vision for Downtown Policy Document

• Business attraction Jan Browning Bell• Business attraction - Jan Browning, Bell 
building, La Boulangerie, Cloud 9 Shoes, 
Simon’s Gallery Grill

• BR + E Survey 

M i i l H it Ad i C itt• Municipal Heritage Advisory Committee



DVDC’s Current Projects & Initiatives

Downtown Residential 
&

Business AttractionBusiness Attraction 
Strategy

2008 - 2010



Website
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Investors’ Package



Investors’ Package



Project Updates - To be completed in 2010
D t P t• Downtown Partners 
Communication Strategy

R id i l P ki S• Residential Parking Strategy

• Red Flag Program 

• Downtown Analysis
• Business & Building Inventory
• Customer Origin Survey
• Resident Survey

R t il G A l i• Retail Gap Analysis



Project Updates - To be completed in 2010

• Financial Incentives Program 
Support RoleSupport Role

• Master Plan for Elm Street

• Public Art Policy

U b D i G id li• Urban Design Guidelines

• Downtown Foundation 



Thank you


